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PUBLISHER’S NOTE.

With this, the fourth number of this little series.,
we place before the stamp collecting public an
excellent article on stamp dealing, written by a
prominent writer who writes from experience.

In response to numerous queries we desire to
announce that this article appeared in parts in the
Philatelic News of Cambridgeboro, Pa., and we
purchased the right to publish the same from
Mr. H. B. Wilber & Co., the publishers.

We desire to extend our sincere thanks to
collectors for the kind patronage and support
given this little series and with a continuance we
will endeavor to issue many more as often as our
spare time will admit.

Respectfully,
THE PUBLISHER.






DEALING 1R POSTAGE STAMPS.

By ArLvar Davison.

At a first glance, the title of this article would
seem to indicate that it was meant for only a select
few, but the number of collectors who at some
time during their philatelic career take to dabbling
in stamps, is surprising. If I were asked to hazard
a guess, I think I would put it fully forty per
cent. of the total number of collectors.

I don’t wish it to be understood that I place this
number as being dealers at one time, or that this
percentage of collectors are dealers; that is not my
intention. My idea is'that forty out of every one
hundred collectors get the fever at some period and
try their hand as a dealer.

Some, it is true, remain so but a few months,
while others will keep it up for as many years,
while a few-—a very few—hang on indefinitely.

One might say that such a large number of
dealers could not be supported—that there is not
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enough trade for them, but this person would
forget that the small dealers are still collectors,
and as such they are constantly buying from the
larger ones; in fact many of them put all their
earnings into enlarging their collections, and in
this manner keep the trade in a healthy state, so
that their existence as dealers is hardly noticed.

Many of the smali dealers are led to become so,
through acting as agent for other dealers, and as
for hurting the trade, I think they benefitit. Each
of them, in their desire to sell, no doubt interest
some of their companions in the pursuit, and these
after once being started, will soon find their friend'’s
stock inadequate to their needs, and will therefore
look further; in this way the ranks are being
constantly repleted and the number of collectors
increased.

Now having seen that dealing in stamps pos-
serses more interest than a casual thought would
seem to warrant, let us look further and examine
some of the methods used by the dealers in con-
ducting their business. Each one has ways of his
own, which he thinks most suitable for obtaining
a desired end, and an exchange of opinion cannot
fail to be productive of some good. Owing to
other demands on my time, my days as a dealer
are about over, but some of the experiences which
I have gained during the last four years may be of
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value to others, and if so, they are welcome to
them.

There are some dealers who have thousands of
dollars invested in the stamp business, but their
number I believe could almost be counted on your
fingers. A very small business can be done on a
capital of twenty-five dollars to start with, but to
do a trade in which you can see some profit,
requires at least one hundred dollars, while about
three hundred is much better, as it needs consider-
able money to keep a stock. My advice to a boy
desirous of entering the business, would be to
invest only a few dollars at first. Make as varied
an assortment as possible from the list of some
wholesale dealer, and these mount on sheets,
being careful to place them neatly, as looks often
count a great deal to an intending buyer. If you
have a good local trade—a trade among your
companions or in your own vicinity, circulate your
sheets first among them. You can get an idea
of about what stamps they desire most, and it
should be your aim to supply this want. If you
can get a few of your friends to act as your agents,
do so by all means. You can allow them a com-
mission of say twenty-five per cent., and still have
a profit; it may be smail, but little things are not
to be despised.

When your first lot of stamps is sold, or nearly
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80, invest the amount received in a new lot, taking
care to add some new varieties this time, as those
to whom you have sold, already have the others.

I speak of selling to your companions first,
hecause in that there is seldom, if ever, any loss;
and you are put to no expense for anything but
blank sheets and hinges, the cost of these being
very small. After you have sold in this manner,
if you find that you make a profit, and are desirous
of continuing, you can then branch out on a larger
scale.

The approval sheet business has grown to
enormous proportions, and justly so, as it would
appear to be the only proper way of buying. This
branch of the business always pays best, and it is
one to which the most attention should be given.

Aft¢r you have concluded that your local
business is not large enough, and you desire to
enter new fields, there is one important point to
be decided in regard to sending out sheets: Will
you require a reference from those to whom you
send, or will you take *‘pot luck,” and stand the
consequences? On the question of reference or
no ceference, there is a very wide difference of
opinion; some claiming that the dealers who
require a reference meet with fewer losses; but
against this is the fact that those who ask for no
reference do a much larger business, and the
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greater profit naturally accruing from it will more
than cover the greater percentage of loss, and
amount of postage expended in enquiring into the
references. It is an easy natter for a collector to
give a number of names as ‘‘references,” and un-
less they are looked into somnewhat, it is a waste
of time to ask for them. Ifa dealer will keep a
record of the dishonest collectors whose names he
will see published occasionally, he will need have
little fear of loss, as those who appropriate stamps
to their own use usually make a habit of it, and a
reference to your list before n.ailing any sheet
would show their name.

In managing my approval sheet trade, I always
found it not only cheaper, but much more satis-
factory, to make my own blank sheets. Go to any
paper warehouse or printer, and have him cut for
you some good white calendered paper, five and
one-half by twelve inches; rule three lines across
and four lines down, and after folding the sheet
in the centre and then folding again, you have a
first-class sheet, holding thirty-two stamps, with
spaces one and one-half inches square. The paper
for one thousand sheets would cost less than one
dollar, perhaps fifty cents. On the face or outside
of each sheet 1 used a rubber stamp with the
following words: **No—— Value This sheet
should be returned within 1o days. All stamps
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are genuine. Alvah Davison, Helmetta, N. J.”
It is necessary to have your name and address on
all sheets, as often an agent will have a number in
his hands at one time from different dealers, and
he would be liable to get them mixed.

A complete record should of course be kept of
all sheets sent out, and for this purpose a blank
book with a page eight inches across is the best.
A “Record” book is the kind for this account and
it should be ruled as follows: Three narrow
columns for the date of sending out sheet, number
of sheet and its value; then a wide space for the
name and address of party to whom sent, and
lastly two more narrow columns for the date of
return and amount taken. Ifsheets are sent out
on which different discounts are allowed, it would
be well to add a column showing the discount
allowed on each sheet. This method gives you a
complete record of all sheets, and by glancing over
a page vou,can readily see if they are kept longer
than the time allowed.

The approval sheet trade has many annoyances
connected with it, and some of them even go
beyond that and reach positive losses—not only of
time but of money. Is there a dealer who has not
had the experience of sending out a fine sheet of
unused stamps, and of having it come back with
the stamps ‘‘glued” to the page? If there is euch
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a dealer, his lot is a happy one. This is not done
with an intention to injure the stamps, or to give
the dealer any extra trouble, but the parties doing
it simply don't stop to think. Ifan unused stamp
happens to get loose on the sheet, they wet the
back of it and stick it on again; and when the
dealer sees it, he wishes he wasn't a Christian.
After standing these annoyances for some time, I
at last thought of a plan which very materially
lessened them; it was simply to purchase a rubber
stamp and print on the back of each sheet as
follows: ““Do not write or mark on this sheet.
Use the printed envelopes when returning sheet.
Don’t stick the unused stamps to the pages; if you
do the page and often the stamp is torn in getting
them off, thus causing much loss. If possibie
remit in postal note.” This stamp paid for itself
many times over the first month, and reduced the
annoyances to a minimum.

It is always best to enclose a printed envelope
for the return of your sheets, as otherwise the
agents will use all shapes and sizer and the sheet
will be folded to suit.

In fastening stamps to your sheets use a hinge
attached to the top of the stamp and then turned
over, this will allow of an examination of the back.
Another important matter is to mount your stamps
neatly, have each on aline and squarely in the
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center. Nothing so prejudices a purchaser as to
see a sheet with the stamps mounted in any way,
some torn, and others with the paper on the back.

An old way of making trade, and one which
applies to the stamp husiness as well as others,
is to offer ‘‘leaders”—by this I mean to sell some
stamps very cheap. Ifon each sheet you send out
you put a few stamps priced very low, the agent will
get the idea that all your stamps are cheap and he
will work with that idea ; his additional sales will
compensate you for any loss of profit on the
‘*ljeaders.” The same can be said when stamps
are priced very high. Ifa few of your specimens
happen to be above catalogue price, the agent and
his customers at once think that your stamps are
too high and they very likely will look for other
dealers.

To be a successful dealer you should study your
business; study your catalogue, and above all
study your wholesale price-list. There are a num-
ber of wholesale dealers and their prices on different
stamps vary somewhat. You should have all their
lists and buy from the cheapest. In buying new
varieties it ie best to buy in small lots at first, and
after you have learned which are the ‘‘slow sellers”
you can increase your orders. Often stamps are
priced on wholesale lists which opon comparing
with a catalogue appear to offer a big profit, but
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after they are bought, there is found to be no sale
for them and their low price is thus accounted for.

In this business, time is a very important factor;
it requires so much of it in making up sheets, that
a dealer who has much trade wants to do as little
writing as possible. When sheets, packets or
single stamps are ordered, it is proper to acknow-
ledge the order and say what is sent; or if it be a
sheet of stamps, to give the discount or commission
allowed. To write a letter for each of these would
require a large amount of time, and to avoid this
most dealers use g printed form. On mine [ had
the following wording in addition to the heading:
“Mr.—— Dear Sir: Your valued favor of—-at
hand, enclosing for which accept thanks. [
herewith send you stamps as requested at
commission, and trust they will prove satisfactory.
Awaiting vour further favors, Very Truly Yours.”
This was followed by the signature. This wording
when printed only took up about three-quarters of
a note sheet, leaving two inches of space at the
bottom for any (urther remarks or an enumecralion
of certain stamps.

A printed form like this will cost about two doi-
lars a thousand, and it will pay for itself many times
over in a saving of lime. As these letters go to a
large number of collectors in the course of a year
or more, I found it well to print on the following:
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““Wanted, all kinds of old U. S. stamps, for which
good cash or exchange will be given.” This
wording can be changed to suit the taste, and it
is likely to bring you many offers, as collectors
often are selling out or have good duplicates on
hand to dispose of.

Among other expenses, postage is a considerable
item, and a dealer should strive to make it go as
far as possible. If you issue a price-list, enclose
one with the first sheet you send to an agent,
instead of mailing them separately; and so with
other printed matter. [ found that it paid to have
small slips printed announcing ‘‘Bargains,”
*Packets," &c. The cost of printing them is small,
and being enclosed in your letters, the postage is
nothing, and yet they bring you considerable trade.

Some dealers have a hablt of sending out
approval sheets unsolicited, but this practice is
to be condemned. as a person should not be
bothered with a sheet unless he should ask for one;
but in case anyone does send them out in that
way, a stamped addressed envelope should always
be enclosed with it; otherwise the party receiving
the sheet has good grounds for never returning it,
as he should not be expected to pay the return
postage on something he never asked for.

All dealers after being in the business for any
length of time, accumulate a Iot of stock which
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is like so much dead material on their hands.
This is made up of cheap stamps for which there is
no sale singly, but all such accumulations should
be worked off in packets. They may not bring
very much from being sold in this way, and yet a
low price for them is preferable to carrying them
along.

A dealer to get the best profit out of his business
should keep turning his capital over, and refrain
from allowing any of it to be invested in worthless
stock. If you have an opportunity to purchase a
quantity of good salable stamps, even though it
be more than your present need require, if the
price is low, it is best to take them, as such stock
represents capital, and it would bring it any day
should the occasion arise. Many, and in fact the
majority of stamp dealers keep their stamps ir
envelopes, and while this is all right as far as
keeping each variety by itself is concerned,
yet in making up or filling up an approval
sheet a large amount of time is wasted Iif
each stamp must be taken from an envelope. A
good part of your stock should be kept.in enve-
lopes properly marked, in order to be able to put
your hand on any variety that should be asked
for, and yet for regular approval sheet business
I found the following plan not only labor-saving,
but satisfactory in every respect. I first had =a
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large pasteboard box made, dividing the lower
part of it into three apartments; then to
fit in the box and cover the other places 1 had
another part made, this also being divided with
partitions into about eight spaces. Into the three
apartments in the lower part of the box I put
stamps priced one, two and three cents; and in
the spaces above, stamps priced from four cents
to ten. Such a box can be made to hold any
nuinber of spaces to accommodate the different
value of stamps. When making up a sheet I
could fill up with stamps of the same value, or
make an assortment at my pleasure. When filling
up a sheet that had some of the stamps removed,
this armngement came in particularly well, the
different values being so handy. As the stamps of
any value run low, the apartment can be filled up
from the envelopes, it being desirable to always
have a good assortment to pick from.

Many young dealers make the mistake of pricing
their stamps too high. Ifa specimen is catalogued
at ten cents, they will mark it so on the sheet,
although- possibly the stamps cost them but two
cents each. Now if those stamps can be bought
for two cents, you can be sure that many dealers
are selling them for five, and if you expect to get
ten, you will be mistaken. Unless they are stamps
that are seldom met with, you should not go hy
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the catalogue value; but if you can undersell the
catalogue and make a fair profit do so.

Every dealer should use printer’s ink to a more
or less extent; not only in the line of philatelic
papers, but by issuing circulars, price-lists, etc.
It is an old saying that ‘‘advertising pays”; so it
does, ifdone judiciously, and it don't if care is not
exercised in placing the advertising. Money can
be lost in this way as well as any other, and the
thing desired is to get the best results for the least
outlay, To an ordinary dealer my advice would be
to choose rather small advertisements and wide
circulation, to large advertisements and a narrow
circulation; or to make it plainer, I believe
a small advertisement placed in a dozen papers,
is better than a large one placed in only a
few. If your advertisement occupies one or two
inches, you need have little fear in regnrd to its
not being seen, and the wider publicity given to an
advertisement of that kind, is better than the
amount of space given to the other. All you want
is to have your ndvertisement answered, and you
can then send all the printed matter you desire.
There are cases probably where a page advertise-
ment has paid, but such instances are rare, and in
this matter I speak not from my own, but from
others’ experiznces.

The stamp business is the same as any other line
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of trade, it has its light and its dark side; its gains
and its losses, and just in proportion to the care
and energy displayed in its management, so will
the profits be. That there is money in it, goes
without saying, but just how much, depends on
the amount of capital invested and the time that
can be devoted to it.



DEALERS’ DIRECTORY.

Containing Nearly Every Known Stamp Dealer
in the United States and Canada.

=
Arnold, W. P. & F. M., Shannock, R. I.
Aldrich, E. R., Benson, Minn.
Atwood, S. S., 35 N. gth St., Philadelphia, Penn.
Alta Stamp Co., Box 2614, Denver, Colo.
Abel, Edward B., Woodsburgh, Long Island, N. Y.
Adams, J. C., & Co., 6 Shirley St.,Worcester, Mass.
Atlantic Stamp Co., Hartford, Ct.

B

Bratt, W. H., Hackensack, N. J.
Burger & Co., 59 Nassau St., New York City.
Bogart, C. H., 1415 Hyde St., San Francisco, Cal.
Bogert & Co., R. R, Room 37, “Tribune” Build-

ing, New York City.
Bruce, W. H., Box 283, Hartford; Conn.
Brown, Wm. P., 29 Park Row, New York City.
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Baitzell,\Vm. E , 412 N. lloward St., Baltimore, Md.

Best Stamp Co., Monclair, N. J.

Bullard & Co., 97 Pembroke St., Boston, Mass.

Brignati, L. A., East Boston, Mass.

Becker, J.C., g11% N. Mason St., Bloomington, I11.

Bradt Co., The S. B, g1 & 93 Wabash Ave,
Chicago, Ill.

Brown, Paul C., Florence, Arizona.

Brown, Walter S., No. Bridgton, Me.

Bathon,W.W., & Co., 215 E. §th St., Baltimore, Md.

Bayer, J. S., 38 South Grant Ave., Columbus, O.

Bergholz, Chas., Wilmar, Ark.

Bishop & Skinner, 409 Prescott St., Toledo, O.

Bartlett, J. D., So. Amboy, N. J.

Belle City Stamp Co., 915 Milwaukee Avenue,
Racine, Wis.

Burnham, Chas. W_, 32 Grant Place, Washington,
D. C.

Brett Stamp Co., 115% Jefferson St., Albany, N. Y.

Beamish, Chas., Jr., 110§ Frankford Ave., Phila-
delphia, Pa.

Borgman, Farrand H, & Co, 228 Howard St,
Detroit, Mich.

Burger, C. A., 34 Park Row, Cor. Beekman St,
New York City.

Barnes & Edwards, Fallingston, Pa.
Barden, Adelbert M., & Co., No. Attieboro’, Mass

Beadle, Stanley A., 50z Clinton Ave., Brooklyn.
New York. ;
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C

Calman, G. B, 299 Pearl St., New York City —
Wholesale.

Carpenter & Co., 867 E. 137 St., New York City.

Calder, John B. 258 Westminster St., Providence,
Rhode Island.

Crittenden, A. H., 61 Griswold St., Detroit, Mich.

Clark, T. S., Box 1039, Belleville, Ont., Canada.

Coburn, W._E., 149 Ferry St., Everett, Mass.

Clements, Harry H., Milton, N. H.

C. and M. Stamp Co , 26 Plant St., Utica, N. Y.

Chapin, F. N., 93 Main St., Hartford. Ct.

Corbett, H., 1413 Washington St., Boston, Mass.

Commercial Stamp Co, 25474 Herbert St., St,
Louis, Mo.

Church, Howard, 2437 Indiana Ave , Chicago, Il

Consolidated Stamp Concern of New York, Box
2892, New York City.

Criteau, A. & F. A., 29 St. Felix St., Brooklyn,
New York.

Conrath, Julius, Jr., & Co., 1334 La Salle St., St.,
Louis, Mo.

Chevrier. C. S., & Bro., Trenton, N. J.

Caledonina Stamp Co., Box 233, Northampton, Mass.

Central City Stamp & Pub. Co.. Jackson. Mich.

D
Durbin & lanes, 128 S 7th St., Philadelphia,Pa.
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Drew, Chas., Box 3250, New York City.

De Wolf, A. B.S., Box 11§, Halifax, N. S., Canada.

Drew, B. L., 122 Oxford St., Cambridge, Mass.

Dunkhorst, H. F., 100§ 7thSt., N. W., Washing-
ton, D. C. .

Deats & Sterling, Box 294, Trenton, N. J.

Deusen, Clarence Van, Westfield, Mass.

Deglim, Ralph A., 175 E. 77th St., New York,N. Y.

Duquesne Stamp Co., Pittsburgh, Pa.

Davison, C. O., Amherst, N. S., Canada.

Edwards, Peeke & Co., 2728 Calumet Ave., Chi-

. cago, Il

Enequist, Erik, Long Island City, L. ., N. Y.

Engle, E. S., 1930 Larimer St., Denver, Colo.

Eureka Stamp Co., 1613 Bush St., San Francisco,
California.

Excclsior Stamp Co., Hoosick Falls, N. Y.

Eureka Stamp Co., 14% Peter St., Algiers, La.

Eagle Stamp Co., Chatham Centre, N. Y.

Eagle Stamp Co., 31 N. 1st St., Kansas City, Kas.

Electric Stamp Co., 5631 Von Versen Ave., St
Louis, Mo.

Earl Bros., Wynnewood, Pa. .
Electric Stamp Co., 611 Gibson St., Scranton, Pa.
Equitable Stamp Co., West Orange, N. J.
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E

Flour City Stamp Co., 125 Nicollet Ave., Minne-
apolis, Minn.

Fox, C. A., 173 E. Ave., Rochester, N. Y.

Fraser, Wm., Box 55, Pictou, Nova Scotia, Canada.

Forest City Stamp Co., 61 Prospect St., Worcester,
Massachusetts.

Fischer, Oscar H., 4161 Easton Ave., St. Louis, Mo.

Ferguson, Geo. P., Box 1016, Hudson, N. Y.

Fraserville Stamp Co., The, Box 82, Fraserville,
Quebec, Can.

Fernekes, M., 176 Orchard St., New York, N. Y.

G

Gambs, E. F., Sutter St., San Faancisco, Cal.
Granite State Stamp Co., Lock Box 23, New-

market, N. k.
Glogan, Emile, Commercial Bldg., Cincinnati, O.
Greany,W. F., 827 Brannan St., San Francisco, Cal.
Gremmel, Henry, 80 Nassau St., New York, N. Y.
Genesee Stamp Co., Box 462, Rochester, N. Y.
Gunster & Welles, 8og Jefferson Ave., Scranton, Pa.
Green, C. A., Box 527, Stromsburg, Nebr.
Globe Stamp Co., 2008 N. Tenth St., St. Louis, Mo.
Gregory, W. F., 85 Nassau St,, New York, N. Y.
Griggs, A. M., Stamp & Pub. Co., Clinton, N. C.,

H
Hale, Wm. B., Williamsville, Mass.
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Holton, E. A., 8 Summer St., Boston, Mass.

Hollis, W. H., 1709 Buchanan St., San Francisco,
California.

Harte, H. L., Box 231, Halifax, N. S., Canada.
Harte, Henry S_, P. O. Box 859, Montreal, Can.
Horton Bros., Foxboro’, Mass.

Hargraves, C. E., & Co., Lakewood, N. J.
Heinsberger, Ph., g First Ave., New York, N. Y.
Haerting, W. A_, 1303 S. 8th St., St. Louis, Mo.
Hoyt, Frank R., Drawer 156, Buffalo, N. Y.
Hawk, P. B., East Branch, N. Y.

Haynes, W. E., 709 5th St., Sioux City, Iowa.

Houston, Jas. H., 461 Mo. Ave.,, N. W., Wash-
ington, D. C.

Handford & Co., Lincoln Park, N. Y.

Hall, Willis M., 2go East Main St., Waterbury, Conn.

Highland Stamp Agency, 1106 Winter St., Louis-
ville, Ky.

Hall, W. Kelsey, Box 499, Belleville, Ont., Can.

Holden, J. W., Cockeysville, Md.

Horuer, J. F., Monon, Ind.

Hoosier Stamp Co., go College Ave., Indianapolis,
Indiana.

Independent Stamp and Publishing Co., The, Box
265, Bayonne, N. ]

J
Jackson,W.B., 716 Saratoga St., East Boston, Mass.
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Jubien, A. E., g Brenton St., Halifax, Nova Scotia,
Canada.

Jenkins, B. V., 1224 N. Charles St., Baltimore, Md.

Joedicke Stamp Co., F., Waterloo, Monroe Co.,
Illinois.

Jannasch, O., Box 234, Waco, Texas.

Jackson, Clarence, Harper, Iowa.

Jaques, Ed. H., 4 Stanley St., Montreal, Can.

K

Kirtland, A. M., 536 E. 142d St., New York, N. Y.
Krebs Bros., 79 Nassau St., New York, N. Y.
Ketcheson, H. F., Petersborough, Ontario, Can.
Kirk, C. W., Box 443, Pittsburg, Pa.

Kreis, H. A., Cardington, Obhio.

Kellar, H. W_, & Co., Westerville, Ohio.
Kocher, James L., Bluffton, Ind.

Krebs, J., 114 East 83d street, New York, N. Y.
Koon, F. H., P. O. Box 487, Auburn, N. Y.
Knight, W. C., 20 Pike street, Cincinnati, Ohio.
Kirk, L. R., Jr., Rising Sun, Md.

L
Lambeck, L., Box C, Beaver Dam, Wis.
Leckie & Co., Wm., 4823 Prairie Ave., Chicago, Ill.
Lehmann, jr., A., Paterson, N. J.
Lohmeyer, A., 922 N. Gilmor St., Baltimore, Md.
—(Postal Cards only.)
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Luerssen, Arthur H., 703 15th street, N. W,
Washington, D. C.

Luther, E. 3., 504 Madison avenue, Albany, N. Y.

Loring, Edw., 273 Park avenue, Chicago, Ill.

Lyon, Edw. H., & Co., 80 Golden Hill, Bridge-
port, Conn.

Langzettel, R. M., Box 1125, New Haven, Ct.

Love, J. P., 1219 W. Jefferson St., Loulsville, Ky.

Lambert, E. E., Rongis, N. Y.

Lathrop, M. D., 1532 Monsev avenue, Scranton, Pa.

Littlefield, W. B., Carrier No. 6, Brockton, Mass.

Lang, E. G., 80 Cypress street, Rochester, N. Y.

Lee, Harry S., 30 Maple street, Springfield, Mass.

nx

Massoth, Jr., F. N., Hanover Centre, Ind.

Mekeel Stamp & Publishing Co., C. H., 1007-9-11
Locust St., St. Louis, Mo.

Mound City Stamp Co., 1322 Washington avenue,
St. Louis, Mo.

Moody, H. C., Maplewood, Malden, Mass.

Minnesota Stamp Co., Benson, Minn.

Monona Stamp Co., Box 73, Madison, Wis,

McMahon, Walter, 65 Melbourne avenue, Toronto,
Canada.

McRae, Robert, 563 St. Urbain street, Montreal,
Canada.

McDonald, W. M., 1003 Lincoln street, St. Joseph,
Mo.
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Monroe Stamp Co., 87 Concord avenue, Rochester,
New York.

Mulford, H. C., 313 Lincolu Ave., Salem, Ohio.

Mauduit, L., Effingham, Ill.

McConnell, Henry, Clarion, Mich.

Morey, H. E., 26 & 31 Exchange St., Boston, Mass.

Marshall, E. W., 414 Merrimac St., Lowell, Mass.

Morgan, W. J., 192 Gravier St., New Orleans, La.

Marshall, P. H., 14 Upton St., Boston, Mass.

Miner, Karl C., Hoosick Falls, N. Y.

Miller, J. C., Coal Valley, Pa.

Miller & Lane, Vassar, Mich.

Merchant, Gerald E., 19 East Ave., Rochester, N. Y.

N

Norton, D. Oliver, 5747 La Salle St., Chicago, Il
Noyes, Frederic, Alice, Texas.

©
Oliva Stamp Co., The, go1 Vandeventer Ave., St.
Louis, Mo.
Owen, Robert L., 518 East 11th St., Oakland, Cal.
Oriental Stamp Co., 67 Atlantic St., or 29% Oak
St., Jersey City, N. J.
Oak Ridge Stamp Co., Green Spring, O.

P

Parrish, Percival, Box 202, Newport, R. 1.
Parrish,W.J., 1408 Johnson Ave., Kansas City, Mo.
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Parker, E. T., Bethlehem, Penn.

Phoenix Stamp Co., 319 Olive St., St. Louis, Mo.

Pardoe, Thos. O., Jr., Ingersoll, Ontario, Can.

Putnam Bros., §17 Main St., Lewiston, Me.

Parker, Edw. Y., 57 Huron St., Toronto, Can.

Pickard, F. W., 46 Cushman St., Portland, Me.

Paddock, Arthur C., Nantucket, Mass.

Pierce, J. A., 201 §. Clark St., Chicago, Ill.

Padley, R. W., 24 White St., Rochester, N. Y.

Pavey & Alford, 53 W. 6th St., Anderson, Ind.

Panley, Edwin J. H., P. O. Box 381, Halifax, N. S.,
Canada.

Plymouth Rock Stamp Co., Barnard Bros., Mana-
gers, Winchester, Mass.

Q
Quaker City Stamp Co., Frankford, Phila., Pa.

Queen City Stamp Co., 56 Duer St., Plainfield,
New Jersey.

R
Rechert, Joseph, Hoboken, N. J.
Richardson, L. C., Box 29, Lawrence, Mass.
Rothfuchs, C. F., 3593 Penn Ave., Washington,
D. C.
Reed, E. J., Spring Valley, N. Y.
Rice, J. D., Trenton, N. J.
Risdon, I. W., Melrose, Mass.
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Rosenberg, A., 372 St. Charles Ave., New Orleans,
La.

Rice, W. H., Box 302, Plainfield, N. J.

Roberts, A. C., Plainwell, Mich.

Rotzell, H. S., Norristown, Pa.

Rhorer, S. Kent, Bloomington, Ind.

Romans, Warner & Co., Room 21, Berry Block,
Nashville, Tenn.

Range, C. E., Box 222, Trenton, Mo.

Roberts, E. D., Sutton, Nebr.

S

Scott Co, L'd, The J. W., 163 Fulton St.,, New
York, N. Y. '

Scott Stamp & Coin Co., L'd, 12 East 23d St.,
New York, N. Y.

Spencer, A. N., Cor. John & Front Sts., Cin-
cinnati, O.

Standard Stamp Co., g25 La Salle Street, St
Louis, Mo.

Spooner, R. P., 37 W. 32d St., New York, N. Y.

Southern Stamp & Publishing Co., 25 Broad St..
Charleston, S. C.

Sheppard, H. A., Staunton, Va.

Smith & Forbes, Belleville, Mich.

Strong, H. G., 129 Lake Ave., Rochester, N. Y.

Spencer, R. M., Nordhoff, Cal.

Smyth Bros., 14 Legare St., Charleston, $. C.
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Stuart, Wm. M., Box 274, Lawrence, Mass.
Steffan, M., Memphis, Mo.
Story, B. F., 74 Buckingham St., Springfield,

Mass.
Schafer, Phil. H., 704 Smithfield St., Pittsburg, Pa.

Schneider, W. H., 17 Brookfield St., Cleveland,
Ohio.

Sellschopp, W., 128 Eddy St., San Francisco, Cal.
Scott, 8. W., 1046 Iowa St., Dubuque, lIowa.
Slater, S. B., Box 1919, Biloxi, Miss.

Star Stamp Co., Ithaca, N. Y.

Sleeper, John S., 724 S. Park St., Kalamazoo, Mich.
Sanborn, W. R., 604 N. 2d St., Rockford, Ill.
Stowell, W. A., Ramseys, N. ]J.

Smack, R. C., 197 Hooper St., Brooklyn, N. Y.
Schiff, Albert, 462 West 44th St.,, New York,N. Y.
Strain, Chas. S., Box 218, Fort Wayne, Ind.
Southeastern Stamp Co., Welaka, Fla.

Scott, J. L , St. Denis, Md.

T
Trifet, F., 408 Washington St., Boston, Mass.
Toppel, Theo., 8 Harrison St., New York, N. Y.
Tessier, T. M., Box 84, Sutton, Nebr.
Thorne. Walter, P. O. Box 1566, New York, N. Y.
Thomson, J. L., West Hartford, Ct.
Taylor, Chas. T., 19 Belvedere, Miiwaukee, Wis.

‘Tuthill, G. B., & Co., P. O. Box 896, Sivux Falls.
So. Dak.
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Thayer, Oliver, 2nd, P. O. Box 85, Salem, Mass.

Thomas, Benj. P., & Co., Pemberton, N. J.

Thompson, Mark A., 3141 Indiana Ave., Chicago,
Illinois.

Taylor, E., & Co., St. Anthony Park, Minn.

|9
Universal Stamp Co., Box 629, St. Louis, Mo.
Union Stamp Co., 9 Winthrop St., Hartford, Ct.
Union Stamp Co., 823 Jefferson Ave., Scranton, Pa.
Ullmannn, M., & Co.,West Lane St., Cincinnati, O.

).V 4
Vowinkel, C., Jr., 2 Potter St., E. E., Pittshurg, Pa.
Vansciver, Robt., & Co., Lock Box 350, Middle-
town, N. Y.

.74
Walton, M. F., Lock Box 38, Philadelphia, Penn.
Wettern, Jr., Wm. V. D., 176 Saratoga St., Balti-
more, Md.— Wholesale.
Wylie Co., D. S., Broadway, New York, N. Y.
Ward, Geo., 75 E. 10th St., New York. N. Y.
Winch, Will R., 1324 E. gth St., Kansas City, Kas.
Weis & Kellermann, soWyckoff St., Brooklyn,N. Y.
Wellington Stamp Co., Wellington, Ohio.
Walker, F. A., 7 Spring St., Taunton, Mass.
Western Stamp Co., The, go1 Vandeventer St.,
St. Louis, Mo.
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Wright, R. E., Broken Bow, Nebr.
W. & W. Stamp Co., Lake Village, N. H.
Wilby, Wilson, Weston, Ont., Can.

Y
Young, L. G., St. Albans, Vt.
Young, C., 112 N. sth St., Philadelphia, Pa.



ADVERTISEMENTS.

THE CURIO.

The best 8-page collectors’ paper published.

The Philatelic Department is conducted by the
President of the Philatelic Society of America.

Its motto is

Fearless and Independent,

uninfluenced by the interests of any particular
clique or faction.

One prominent philatelist has said, *THe Curio
is the most independent and out-spoken paper that
we have had since the days of Mann & Kendig's
Philatelic Gazette."

The Curio is no new departure but is an old
and firly established paper now in its 7th volume.

Advertising rates on application.

Subscription only 25c per year.

The C(Curio,

BENSON, - - . MINN



ADVERTISEMENTS.

SUBSCRIBE FOR IT! ADVERTISE IN IT!

The Thilatelic Tra

T 16 to 38 Page Momnthly Journal in the

Imtercaiae of Stamp Ceollectore.
W. W. jJewetst, Editor and Publisher.

In its third vear of publication, without missing
a month or combining numbers. The most phil-
atelic reading for the money to be found. Contrib-
uteted to by the best philatelic writers. Only phil-
atelic paper in Maine; largest and best in New
England. One of the best advertising mediums
extant at very low rates. Circulation, 1500 to 2500
per month guaranteed. Advertising rates onappli-

cation. Subscription price 20 cents per vear.
Onc Samplc Copy IFREE.
Address

The Philatelic Era,

502 Congress St., Portland, Me.

[0} Press of W_. IV, Jewett, Portiand, Me, o}



